




















The Other Side of Marketing Education 

Everyone is aware that Marketing 
Education offers a broad range of 
product and skills classes designed to 
support the general needs of the 
majority of the sales force. These 
classes are continually evolving to 
meet the needs of the marketplace and 
are offered regularly at Regional 
Education Centers. But there is 
another , important side of Marketing 
Education that is rarely used. 

Marketing Education is staffed to 
support not only the general needs of 
the Marketing force, but also specific 
education needs. The staff is capable of 
presenting Ij2 -to-1-day seminars at the 
field level to support the special needs 
of an individual Branch. Topics in­
clude : 

- Opera ting and Third-Party Leases 
- Time Management 
- Account Management Techniques 
- OAT ASHARE Update 
-ARC Update 
- Cost Justification Techniques 
- LDCS ™ Overview 
- ACDTM Overview 

Other topical areas can be developed 
if needed . The choice is up to the 
Branch . Specific one-on-one support to 
the Branches is available to diagnose 
individual skills needs and to 
recommend precise activities to correct 
these problems . In addition, Marketing 
Education has the resources to 
recommend topics and materials for in­
Branch training programs and, in some 
cases, can supply the materials . 

To use the other side of Marketing 
Education is simple. A call to Suzie 
Collier (extension 7012) is all that is 
needed to begin the process. Sufficient 
notice is required to allow for the 
prepara tion and printing of any 
materials needed. In addition, the 
Branch will be asked to defray the 
expenses incurred. The earlier 
Marketing Education receives a 
request , the easier it is to support the 
need. Specific details can be arranged 
at the time the request is made. 

Marketing Education is a resource 
that is available to all the Regions and 
the Branches. The staff is able to 
support the needs of the field , but the 

field must use this resource to achieve 
maximum benefit. By all means, use 

the scheduled classes, but remember 
the other side of Marketing Education . 

Marketing Education Class Schedule 
October - December 

Class Date Location 

Sales ARC 10113-17 Atlanta 
Dos / OAT ASHARE 10113-17 Atlanta 
Sales IEOS 10113-17 New York 
Datapoint Representative 10113-17 San Antonio 
Financial Marketing 10/ 21-23 New York 
Financial Marketing 10/ 21-23 San Francisco 
Sales IEOS 10/ 27-31 Chicago 
Large Account Marketing 10/ 27-31 New York 
Sales Orientation 11 / 3-14 San Antonio 
ASR Group II Phase II 11 / 3-21 San Antonio 
Financial Marketing 11 / 11-13 Atlanta 
Products and Markets 11 / 24-26 San Antonio 
Sales IEOS 12/ 8-12 San Mateo 
Sales Orientation 12 / 8-19 San Antonio 
Large Account Marketing 12 / 8-12 Atlanta 

Systems Education Class Schedule 
October '80 - December '80 

Course Subject 

DOS / DATABUS 
BASICACD 
ADVANCED SYSTEMS 
COMPANY ORIENTATION 
CMP PRODUCT UPDATE 
COMMUNICATIONS 1 
PRODUCT ORIENTATION 
ADVANCED LDCS 
ASSEMBLER 1 
SE DUTIES / SKILLS 
CMIS 
FORTRAN PROGRAMMING 
ADV ANCED ACD 
DOS / DISK CONCEPTS 
BASICLDCS 
COMMUNICATIONS 2 
DOS / ARC 
ISL CONVERSION SEMINAR 
WORD PROCESSING / EMSTM 
CHANNEL ADAPTOR 
ASSEMBLER 2 
EMS / IEOS 
BASIC PROGRAMMING 
COBOL PROGRAMMING 
ASSEMBLER 3 
RPG PROGRAMMING 

Date(s) 

10/ 06-10, 10/ 27-31 
10 / 06-10 
12/ 08-19 
10/ 13-14, 11 / 03-04, 12 / 01-02 
10/ 27-31 
11 / 03-14 
10 / 15-29, 11 / 05-19, 12 / 03-17 
10/ 20-23 
11 / 03-07 
10/ 02-03, 10/ 30-31, 11 / 20-21, 12/ 18-19 
10/ 13-17, 12115-19 
10 / 27-31 
12 / 01-04 
11 / 05-07 
12/ 03-12 
10/ 20-24, 12/ 01-05 
11110-14 
12115-19 
11117-21 
11117-21 
10/ 06-10, 11110-14 
10/ 06-10, 12115-19 
10113-15 
10 / 20-24 
11117-21 
12/ 08-12 

For additional information, class descriptions, and student enrollment call 
Debbie Schilling (Training Coordinator) or Mike Burns (Manager, Systems 
Education) at 7368. 
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Crowley Named 
Product Marketing Manager 

Barry Crowley, previously 
Regional Systems Manager out of San 
Mateo, has been promoted to 
Product Marketing Manager for 
Voice Communications Products. 
Barry's area of responsibility covers 
the INFOSWITCHTM Long Distance 
Control System (LDCS, SHARpM), 
the Station Message Detail Recorder 
(SMDRTM), the Automatic Call 

Schmidt 

Distributor (ACD) and the Com­
munications Software Applications 
(CMS) product areas. 

Barry's most recent assignment was 
as the Regional System Manager for 
CMP products in the Western Region . 
He helped build a strong support team 
in that part of the country . Prior to 
Jommg Datapoint, Barry held 
positions in the telecommunications 
field with Pacific Telephone, Rockwell 
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maintaining the data base's integrity 
within your program is removed . With 
that burden removed, the rest of the 
functions to get your data , to multiply 
or add the fields, or to print or display 
the fields, are simple . The 
OAT ASHARE system uses a very 
simple language to deal with the data 
processing problem. 
Q: One of the most excltmg 
developments we saw last year was 
AIM software in word processing. It 
created quite a stir in data processing 
and word processing communities. We 
now see it embedded in the DA TABUS 
language. What is the AIM facility? 
What does it do for a programmer? 
How should a programmer perceive it? 
A: AIM software creates a content 
addressable data file . The user no 
longer has to worry about a multitude 
of indices or a complex organization 
for his data. AIM software was 
developed to eliminate the congestion 
in transaction processing that is present 
in all other pointer or tree techniques. 
The tree or pointer file has to be locked 
out for the duration of the time one 
person is using it . AIM software 
permits any number of people to use 
the tree simultaneously, to update it, 
read it and write it. If someone is 
updating a file, the only problem 
another user in that file may have is 
not being able to see the first user's new 
records. But there won't be any 
systems problems. 
Q: Do you know of any equivalent 
systems that offer the same features 
AIM software offers? 
A: There isn't another system that 
comes close. AIM software eliminates 
the large and expensive multiple task 
processes that used to be necessary to 
index a file. The AIM feature indexes a 
file in one pass. 

Q: AIM software in a DA T ASHARE 
system w ill be delivered sometime this 
fall to our first non-test customer. 
What do you thin k w ill be the first 
applications ? W hat will people use the 
AIM feature for? 
A: First old programs probably will be 
updated so that a lot more of the 
valuable data is accessible. New 
systems will be developed quickly 
because of the ease of their 
programming. New systems will be 
programmed to coincide with the 
company's manual operations without 
the need to set up multiple indices or 
structuring the data so that the indexed 
data is associated together . 
Q: Will AIM software open any new 
market that we haven 't been able to 
approach ? If you were a salesman for 
Datapoint , where would you go that 
you hadn 't gone before? 
A : Almost any place that had any 
data . 
Q: Is there a limit to the file size that 
the AIM feature can work on? 
A: The limits are currently set by DOS. 
AIM software can work with files as 
large as the operating system can 
handle. 
Q: Does access time decrease as file size 
gets larger? 
A: Yes, but not proportionately. The 
system works very fast. 
Q: Datapoint licenses AIM software 
only to its Datapoint users . Is the AIM 
feature proprietary to Datapoint? 
A: The technique is proprietary. 
Q: Will there be any other computers 
in the future using AIM-like 
techniques? 
A: I hope not. AIM techniques are 
specialized and have been honed and 
trimmed and modified and updated to 
match our equipment over the last two 
years. 
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International and Weyerhaeuser 
Company and has over 30 years of 
experience in this field . 

Barry reports to Earl Steman, 
Director, Office Systems Product 
Marketing, who heads up the lEOS, 
Voice Communications Products and 
Printers Product Area . 

Q : Why did you name it that ? 
A : Because it 's idealized access 
technology . The AIM feature accesses 
the record based on content, not based 
on locating the record and then 
recovering the content . 
Q : In other words, you used to have to 
know where the data was before you 
could get it. 
A: That 's right. Now we can literally 
"go fishing" in a database. We don't 
have to know that data exists before 
we can find it. It 's as if you suggest a 
clue and the system brings back 
everything it can find relating to that 
clue . 
Q: Any social changes through this 
technique? 
A : Sure . We can now give a guy a 
terminal with DS61 AIM software and 
let him go looking through a parts file 
or customer list literally without any 
coaching . The computer's power 
becomes much more useful because 
we've removed a lot of the expertise 
from the operation at a user level. 

I can see applications where com­
panies put terminals in the hands of 
people who weren't thought to have 
the time or inclination to learn access 
techniques . 

We're also going to make 
programmers ultimately more efficient 
because AIM users won't be bugging 
the staff for special reports when the 
stuff they need isn't indexed. They'll do 
a lot of that by themselves using AIM 
features. 
Q: How would you suggest selling 
AIM software? 
A: I don't think the customer will 
really see or understand what you can 
do until you show him a demo using a 
good size database. Then it's amazing 
to watch his enthusiastic reaction. 



Datapoint Announces Major San Antonio Facilities Plan 
September 8, 1980, Datapoint 

Corporation announced major 
construction plans that will result in 
consolidation of its development and 
support facilities on a site of ap­
proximately 120 acres in northwest San 
Antonio at IH 10 and DeZavala Road . 

The preliminary long range plan, 
revealed at a news conference by 
Harold E. O'Kelley, president and chief 
executive officer, includes a campus­
style complex of connected buildings 
totaling approximately one million 
square feet. According to O 'Kelley, 
'This project will have more economic 
impact on San Antonio than any other 
one thing Datapoint has ever done and 
will be the largest industrial con­
struction project in the city's history." 

Although O'Kelley did not release a 
precise capital construction cost 
because of the multi-year nature of the 
project, he did indicate that the 
eventual investment could exceed $50 
million. 

Architectural and engineering work 
will begin soon with construction 
expected to begin in 1981. Additional 
buildings in the campus-style plan will 
be constructed over a period of several 
years. 

Datapoint Corporation is ap­
proaching the end of its First Fiscal 
Quarter of 1981 with every sign of 
establishing the 35th consecutive 
quarter of increased revenue. This 
track record runs counter to most 
things that are happening to our in­
dustry, our competitors and our 
economy. The United States has hit the 
depths of a moderate to severe 
recession. Unemployment is high in 
our country, inflation is rampant, and 
money costs are, at best, uncertain . 
Our marketplace is still broad but 
soft spots have developed in in­
dustries that are most susceptible to 
the effects of a recession. 

All these problems are excuses that 
our competition has used to justify to 
the outside world recent disappointing 
order ra te and financial performance. 
In the same difficult times, Datapoint 
Corporation has continued to post 
positive results. True, we have ad­
vantages over our competition: 

"Willingness to Win" 

1. Our product line is stronger and 
broader . 
2 . Our software is more sophisticated 
and more reliable. 
3. Our Customer Service Division is 
more responsive and more effective. 
4. Our Balance Sheet and Income 
Statement are conservatively stated 
and more impressive. 

These advantages are not the reason 
that Datapoint Corporation is number 
one in our industry. Rather, these 
advantages are a reflection upon a 
much stronger fiber in evidence at 
Datapoint Corporation that runs 
throughout the company and is dif­
ficult to quantify on a numerical basis . 
Simply stated, our employees have a 
strong willingness to win and a total 
unwillingness to lose. This stamina, 
this ethic, this wherewithal to make it 
happen is found in all areas of 
Datapoint Corporation . It is found on 
the assr:mbly line, it is found in our 
Traffic Department, it is found in 
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Customer Service. It is found in the 
Office of the President. Most im­
portantly, it is found in the field. The 
systems engineers, salespeople, 
secretaries, MRFA's and managers are 
all totally committed to exceeding our 
goals. The ability to sacrifice and work 
long hours is making a big difference. 
Knowledge that nothing great in life is 
achieved without pain is apparent 
everywhere. The firm understanding 
that "winning is not everything, it is 
the only thing" is embedded in all of 
us. 

The employees of Datapoint Cor­
poration have recognized the unique 
"window in time" that has come upon 
us to do something singularly im­
portant in our professional and per­
sonallives. Our company is and will be 
first in the 80's. I am truly grateful to 
have the opportunity to be part of this 
outstanding championship team. 

Steve James 
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Customer Education Course Schedule 

To assist you in enrolling customers 
in future classes, the course schedule 
for October through December is 
shown below. If you have questions 

about enrollments, contact the San 
Antonio Education Center, extension 
7039. 

Course Subject 

ADVANCED OAT ASHARE COURSE 

ATTACHED RESOURCE COM­
PUTER(ARC) 

DATASHARE 

DISK CONCEPTS AND 
OPERATIONS COURSE 

DISK OPERATING SYSTEM 

INTRODUCTION TO OAT APOINT 
PROGRAMMING 

Oct 6-10 
Oct 20-24 
Oct 27-31 
Nov 10-14 
Dec 8-12 

Oct 13-17 
Oct 27-31 
Nov 3-7 
Dec 1-5 

Oct 6-10 

Oct 13-17 

Oct 20-24 
Oct 27-31 
Nov 3-7 

Nov 10-14 

Nov 17-21 
Dec 1-5 

Dec 8-12 
Dec 15-19 

Oct 13-17 
Oct 27-31 
Nov 10-14 
Nov 17-21 
Dec 1-5 

Dec 8-12 
Dec 15-19 

Oct 6-10 
Oct 13-17 
Oct 20-24 
Nov 3-7 
Nov 10-14 
Nov 17-21 
Dec 8-12 

Oct 6-10 
Oct 20-24 
Oct 27-31 

Nov 3-7 
Nov 17-21 
Dec 8-12 

Dec 15-19 
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Farmington Hills 
San Antonio, New York 
San Mateo 
San Antonio 
San Antonio 

San Antonio 
Des Plaines 
San Antonio 
San Antonio 

New York, Los Angeles 
Arlington 

San Antonio, New York 
Denver 

San Antonio, Des Plaines 
San Antonio, New York 
San Antonio, Des Plaines, 
Arlington, Atlanta 

San Antonio, San Mateo, 
Farmington Hills, New York 

San Antonio, New York 
San Antonio, New York 

Arlington 
Denver, Des Plaines, 
San Antonio, New York, 

San Mateo, Arlington, 
Atlanta 

San Antonio, New York 
San Antonio 
San Antonio 
San Antonio, Atlanta 
San Antonio, New York, 

San Mateo, Des Plaines 
Arlington 
San Antonio 

San Antonio 
Des Plaines, Arlington 
San Antonio, New York 
San Antonio 
New York, Arlington 
San Antonio 
San Antonio, New York 

Des Plaines 
Atlanta 
New York, Farmington Hills 

Arlington 
San Antonio, San Mateo 
Des Plaines 
San Antonio, New York, 
Farmington Hills 

San Antonio, Des Plaines 



SNAP3 ASSEMBLER COURSE 

WORD PROCESSING CONCEPTS 
AND OPERATIONS COURSE 

ADVANCED INFO SWITCH LDCS 

BASIC INFO SWITCH LDCS 

INFOSWITCH ACD 

VERSION 4 INFOSWITCH SHARE 

ELECTRONIC MESSAGE SYSTEM 
CONCEPTS AND OPERATIONS 
COURSE 

What is Marketing Systems? Well, 
we're OMS, Billing, Receivables --­
Ooops! Watch that! We think you're a 
great bunch out there but you're also 
the cause of our problems! If you 
weren't doing such a SUPER job we 
wouldn 't have the incredible volumes 
and all of these support computer 
systems would run just fine. 

Seriously though, we do appreciate 
the out standing job you're doing and 
we are sympathetic to the frustrations 
we have caused you. We are presently 
working to relieve some of those 
frustrations and let me give you a few 
indications how: 

By October 1 we expected to have a 
new reports transmission system in 
place that will allow the daily and 
weekly reports to be transmitted 

Nov 17-21 

Oct 6-10 
Oct 13-17 
Oct 20-24 
Oct 27-31 
Nov 3-7 
Nov 10-14 
Nov 17-21 
Dec 1-5 
Dec 15-19 

Oct 20-24 

Dec 8-10 

Oct 27-29 

Oct 6-8 
Dec 1-3 

Oct 6-10 
Oct 20-24 
Nov 3-7 
Nov 17-21 
Dec 8-12 

Marketing Systems 

directly to each branch at the branch's 
convenience. This will make it much 
easier for you to work around your 
customer demos and will eliminate the 
delays of going through the regional 
offices. 

We are negotiating with Tymnet, a 
message switching system, for use with 
inquiry. Until now you have had only 
three voice grade lines for inquiry into 
our systems. This has caused a high 
level of frustration through poor 
quality lines and too many "busies". 
Tymnet will give you nine data 
quality lines thus significantly reducing 
the errors and "busies". 

We have a number of other im­
provements "on the drawing board" 
but I don't want to talk about them 
until we can give you a firm com­
mitment. 

For IlIlen/II/II\(' Oil'" 

San Antonio 

New York, Arlington 
San Antonio 
San Mateo 
San Antonio 
New York, Arlington 
San Antonio, Des Plaines 
New York, San Mateo 
San Antonio, Arlington 
San Antonio, New York 

San Antonio 

San Antonio 

San Antonio 

San Antonio 
San Antonio 

San Antonio 
San Antonio 
San Antonio 
San Antonio 
San Antonio 

Until then we would like to hear 
from you with your suggestions, 
complaints, problems, etc. I promise 
you a rapid, interested and concerned 
response. Any of the management 
team of Marketing Systems will be 
delighted to take your calls and will 
take personal responsibility to provide 
an answer. Some of the names you 
might want to become familiar with: 
Dean Claridge - Manager, Marketing 
Division Data Center - Ext. 7476. 
Ken Klenke - Manager, Management 
Information Systems - Ext. 7489. 
Mike Mills - Manager, Technical 
Support - Ext. 7387. 

Don Titus 
Director, Marketing Systems 

Ext. 7016, 7018 
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New Products Offered from Refurb Marketing 
This month you will note, in ad­

dition to the standard Refurb Product 
line, we are bundling DATASHARE 
systems with 300 LPM printers to offer 
the customer a value packed system to 
meet their needs going into the new 
decade. 

In addition, under Print Pack 1 and 
Print Pack 2, we offered customers 
with installed ARC systems the ad­
vantage of picking up multiple 300 and 

MODEL DESCf{ I PTI ON 

600 LPM printers to enhance their 
already powerful ARC systems. 

Not to be forgotten is the first time 
user who now has available the 
powerful value packed 4520 / 9232. 
This offering gives you an excellent 
new vehicle to provide the customer 
with the full benefits of DATASHARE 
allowing print capability at an un­
precedented price . 

Special ordering instructions are 
used in the ordering of any bundled 

printing system. To keep it simple, we 
use both the product and system model 
code numbers in the ordering in­
structions. 

Also, this month you will notice the 
first appearance of the 4530 in the 
Refurb Marketing line along with the 
5500 processor. It should also be noted 
that the 3601 Datastation Terminals 
are once again available from Refurb 
Marketing. 

OT Y. ~ A WI. Ii ' ':iHLL . 
--------- - ------------------------- -- -------------- ---------------------------------------- - ----------------------- - -

JnO I Datastat i on Term inal 
G.QliI,\ AUAdQR5 

3400 Acoustic Coupler 

940 I Comm Ad ap t o r 

9402 Comm Adaptor 

94 04 Co mm Adaptor 

9 4 0B DATASHARE ". OU EM. 12 00 BAUD TRAN SMIT. 
1'>0 tl AUD ;{t:CE IV E i-'U U DUPLEX 

94 ')) O ATA S IIA ~ E MOlk M. 1200 BAUD f{ ECEIV E . 
1')0 tlAU LJ TfIAN SMIT FULL DUPLEX 

9420 Comm Ada ptor 

9400 Comm Adaptor 

IAt:J:.S 

955 1 9 Track BOO EJPI 8. 5 in. Reel 
95d l 9 Track 16 00 BPI 8 .':> in. f{eel 

! 9 5 B3 9 Track 16 00 BP I 10. 5 in. Reel 
Q 12K 5.:t.SI.E.M.5 

4220 

4520 

4523 

!4 530 

!4533 

4540 

454 3 

!4620 

!4623 

4640 
/4644 

4643 

2226 Procp.ssor. 51M3 St o ra q e (two 2. 5 Mil Di a bl o Drive s . I fixe d . 
I remo vable cartridge). Contro ller. ;,\ul t i po rt In te rface. D/ S 
Softwa re. Document a tion 

55 00 Processor. 5 ,~ B St o r aqe (two 2. 5 MFi Di a blo LJ riv e s. I fixe d . 
I remo vable cartri dqe). Contro ller. Mu lti port Int e rface. U/ S 
Softw3 re. Do cumentation 

5500 Process or. 5 MEl Stora q8 (two 2. 5 MH Dia b l o Di s k s ). 
Contro lle r . DO S Software. Documentation 

5500 Processo r. 48K 
Dua l Di sk a nd Con troller. 20 MB 
Multi port Comm Adaptor 
Datashare Softwa r e and Documentati on 

5500 Processor. 4BK 
Dua l Di sk a nd Cont r oller. 20 MB 
Da t asha re Soft ware and Documenta ti on 

5500 Processor. 50 MB Disk Storaqe. Controller . Multiport In ­
terf ace. D/ S Softwa re . Docu~enta ti on 

5500 Processo r. 50 MB Disk St o rage . Con troller. DOS So ftw a re 
and Documentat ion 

6600 Processo r. 5MB Disk Storage. Contro l ler . Multi~ort 
Int erfacp.. D/ S Saft warp. a nd Documen tation 

6600 Processor. 5MB Di sk Sto raqe. Con trolle r 

Both' 6600 Processor. 50 MB Di sk Storage. Cont r ol l er 4640 : 
Multi port Interface. D/ S Soft wa re. Doc umentation 4644 : 
RIM. ARC Software. Documentation 

6600 Processor. 50 MB Disk Storaqe. Controller. DOS So ftwar e 
and Documentation 

For ill/emu/use only 

1-3 
4- 10 
I 1+ 

1- 3 
4-1 0 
II + 

1-3 
4 -1 0 
11-25 
2i'l + 

1- 3 
4-1 0 
11 - 2') 
20 + 

1- 3 
4-1 0 
II - 25 
26 + 

I- J 
4-10 
11 - 25 
20 + 

995 20 20 

225 16 20 

450 18 15 

4':>lJ 18 I':> 

450 14 15 

450 18 15 

450 18 15 

450 14 15 

450 18 30 

4500 70 125 
7500 90 150 
£Q.Q.Q ill Ull 

'" 000 1<'>3 :l UU 

17 /5 0 2.<4 c :,LJ 
16:'00 2.<4 6':>u 
1:,550 2.< 4 o 5u 

11):'00 20 I 62v 
l ,) hO 207 62 U 
1~2 5 0 207 (),! u 

2.1.QQQ .ll2 Iilil 
ll:iilll 
.:!.lJ2llil 
lbilll 

"£ill 2J.25..U 
~1212 
ll;i~2Jl 

2Y450 I LI :J J 

2d2 00 436 ';,'7 '.) 

I VY50 
I d700 
11700 
162 DO 

Id 700 2 1Ll 
1745 0 
164 ')0 
I :S UOO 
36:'00 I uJ .J 

3':>2 50 5':> I Y -/O 



MODEL 

4740 
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256K Processor, Dual Disks and Controller, 50MB, Multiport 
D/S So f twnre and Documentation 

4745 ARC ~ile Processor 2 56K, Dual Disk and Controller, 50MB, filM 
Adaptor, AHC Software nnd Documentation 

UL~lli s.t2I£M.;l 
1131 Diskette 1130 Processor, I dri ve 
1132 Diskette 1130 Proce ssor, 2 d ri ve s 
1133 Diskptte I 130 Processor, 3 drives 
11 34 Di ske tte 1130 Proc essor, 4 drives 

1152 Diskette 1150 Processor, 2 drives 
11 53 Diskette 115Cl Processor, 3 drives 
11 54 Diskette 1150 Proce ssor, 4 d ri ve s 

1172 Diskette 111 0 Proc e ssor, 2 d ri ve s 
1173 Diskette 1170 Processor, 3 drives 
1174 Di ske tte 11 70 Proce s sor, 4 dri ves 

93UI Console Diskette Controller, I dri ve 
93B2 Conso 1 e Diskette Controller, 2 drives 
9383 Console Di s kette Con t ro 11 e r , 3 drives 
93B4 Conso 1 e Diskette Con t ro 11 e r , 4 d ri ves 

9385 ~reestandinq Diskette Cont ro 11 er, I dri ve 
93t:l6 Freestandinq Diskette Contro ller, 2 dri ves 
93tn Freestandinq Diskette Controller, 3 drives 
938B ~reestandinq Diskette Controller, 4 drives 

I:.kQ~s.s. QRS. 

II0d 
2226 

! 554U 

<,>350 
9351 
9354 
9356 
9357 
935H 

93-t () 
yJ II 
<)3 t J 

<;2 91 
9292 
<; 294 

Y25 0 
<)25 1 

<)23 1/ 
Y232 

92 3':>/ 
Y236 

Cassette 1100 Processor, dK Memory 
2200 Processor, 10K Memory 
5500 Processor, 4tlK Memory 

Console Front-load 2.5 M8 Controller/Drive 
~reestanding Front-load 2 . 5 MH Controller/Drive 
2 .5 Mil ExtenSion, Remo vable Cartridqe, (no c ontroller) 
2 .5 MB Extension, Fixed Cartridq e 
Console Front-load 2 .5 MB Contro ller/Drive, 4K Buffer Memor y 
~reestanding Front-load 2 . 5 MB Controller/Qrive, 4 K 3uffer Memor y 

rree s tandin q 25 Mil Ma ss St o rage Drive/Controller 
25 Mo ,\lass St o r nqe Ur i v e Exte nsion 
Console 25 ~ B Mass Storaqe Drive/Controller 

00 l i-'M r'rinter, Para llel Interface 
00 LPM Printer, Se r i 31 Interface 
120 l PM Print er, Pa r a llel Interface 

Console Servo Print e r 
Freps tnndin q Servo Printer 

HO Ci-' S ~reedom ~ rinter ( s erial) 
80 cps Freedom Printer (para llel) 

160 cps Freedom Printer (serial) 
160 cps Freedo~ Printer (parallel) 

!4640/Y2 tlO** 4640 and 300 lPM Printer 
!4644/\/2dO** 4644 and 300 lPM Printer 
! 464 3/92<3 0** 4643 and 300 lPM Printer 
! 4540/920 0** 4540 and 300 LPM Printer 
!4543/;)2dO** 4543 and 300 LPM Printer 
!Print P'3C 1** 3000, KIM and three (3) 300 lPM Printers 
!Print Pac 11** 3bOO, RIM and three (3) 600 LPM Printers 
! 4520/'n3 2** 4520 and 80 CPS Printer 

Those offerings thnt are bundlerl need to be ordered as individual line items on 
Order e ntry Form #60719. 

DIY. 

1-3 
4-10 
11-25 
26+ 

1-3 
4-10 
11-25 

(Example' Print PnC I should he ordered as tollows' 
description lines wi~h R3BI0 0ty I, R9260 
entries and the bundled price will appear 

Model H3810/9260 on two product 
Qty 3 appearing as individual 
on the second product entry line.) 

For i II /emai l/ I I' olll.\' 

Pc<ICi MAINT. INSTALL. 

3<; 100 5B 3 IOc) U 

JYI OO 5tl3 I (JUU 

£' 5 00 a t! I 2:l 
21 50 N I£' ::> 
.5uOO yl I £':> 
J2'.>0 II d 12:> 

I 'JY50 tlJ 12:> 
11 25 0 100 I 2'J 
I 1550 120 12:> 

11 <;50 0:> 12:> 
12L50 1(J4 I h 
12 ':>50 126 12'0 

2 150 32 ::'0 
24 50 52 50 
2 150 II 5.J 
_,050 ,I I 5j 

2 150 :i£' ':> J 
.2 4 50 ~2 :>u 
.2 1':>0 11 '>0 
3050 » 1 50 

2LOO 6Y 00 
2400 103 ':l Li 

l.Q.QJlli ill .:.ilil 

2<;7 ,:> 0 5 I£':> 
N I 5 b':> 12::> 
24 00 52 12:> 
24 00 52 I£',:-
3U I':> 78 12':> 
J'J15 "ld 12:> 

\1<,150 162 25U 
Tl50 119 125 
9»50 162 250 

1»95 54 125 
1995 54 125 
1<)95 77 125 

1595 66 125 
159 5 66 125 

1750 38 125 
1600 38 125 
1500 38 125 
1395 38 125 

1995 54 125 
1850 54 125 
1725 54 125 

tl5J:lll Oil ll.2.O. 
~illl Oil ll5.Q 

~ Q.1!l 1l2.Q 
.3M5.Q ~ ll.2.O. 
JUilll 5M< 1l2.Q 
2JJlQ.Q 1J.1. :i!lll 
.:lli!l.2.ll QZ.Q Q12 
ll15Jlll 2.Q2 ill 
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New Marketing 
Support Material 

Released 
A new OAT ASHARE brochure 

(Document No. 60260) is available which 
provides comprehensive information 
about the benefits , features and ex­
pandability of Datapoint's Business 
Timesharing System . The Associative 
Index Method (AIM) and its applications 
are also featured as well as DATABUS, 
DSGEN, DSTEXT, DATAFORM~ 
DA T APOLL~ DSSLA VE, and 
MUL TILINK;M as they relate to 
DATASHARE. 

"Concepts of OAT ABUS Program­
ming, Volume 3" (Document No. 5(049) 
updates and replaces " Advanced 
Techniques in DATASHARE". This new 
publication provides detailed information 
on OAT ASHARE, including 
DATASHARE 6, and also offers an in­
depth look at AIM. 

A new general purpose folder 
(Document No. 60971) is also available 
which can be used for consolidating and 
organizing presentations and· marketing 
literature. 

October 7 
October 9 
October 7-9 

October 15-18 

October 19-22 

October 20-22 

October 26-29 

November 9-12 
November 17-19 

November 19-21 

Nov 28 - Dec 4 

Trade Shows 
1980 

Roadshow 
Roadshow 
3rd Annual Midwestern 

T elecomm Conference 
Oil Industry Computer 

Service Inc. 
Northeast Classified 
Ad Managers Assoc. 

Communications Managers 
Assoc. 

Data Processing Mgrs 
Assoc. '80 Internat 'l 

Matrix 
Southeastern Telecomm. 

Assoc, (SETA) 
Comdex ( Conference and 

Expo for Dealers Distr . 
and Reps) 

Marlboro Computer Corp. 

Oakland, CA 
Sacramento, CA 
St . PauL MN 

Odessa, TX 

Newport, RI 

Port Cheston, NY 

Philadelphia, PA 

Las Vegas, NV 
Hollywood, FL 

Las Vegas, NV 

Washington, D.C. 

1981-------------
January 13-15 
March 24-27 

March 23-25 
April 5-9 

April 12-15 

April 21-23 
May 13-25 
June 10-14 
July 9-11 
July 16-19 
August 5-8 
October 15-17 
October 18-21 
October 25-28 

Oct 30- Nov 5 

November 9-12 

Communications Network 
RADIX (U.S . League of 

Savings and Loan Assoc.) 
Office Automation Conf. 
TIMS (American Trucking 

Assoc .) 
General Info. Systems 

(TOMA) 
General Info. Systems 
Internat 'l Comm. Assoc. 
Matrix 
Matrix 
Matrix 
Baron Data Systems 
Matrix 
Matrix 
RADIX (Mortgage Bankers 

Assoc.) 
Holly Cove 

(American Assoc. of 
Blood Banking) 

RADIX ( U . S. League of 
Savings and Loan Assoc.) 

Houston, TX 
New York, NY 

Houston, TX 
Williamsburg, VA 

Houston, TX 

Atlantic City, NJ 
Washington,D.C. 
Disney World, FL 
San Antonio, TX 
Dallas, TX 
San Francisco, CA 
Washington,D.C. 
Palm Springs, CA 
New Orleans, LA 

Chicago,IL 

New York, NY 

Any OEM, Software, or Industry 
Representative may rent the 
demonstration equipment pending 
availability. Beginning January 1, 
1981, due to increased operating cost, 
the basic fee for using the demo 

equipment will be $800 plus expenses. 
Please give maximum notice to ensure 
usage on your desired dates. Contact 
Ben Hayes, Kent Nutt or Connie 
Barclay at (512) 699-7059. 

For illlernaluse only 



r--Salesperson of the Month ---- - ----, 
for August 

Jim Rowse SMR 
Regional Manager Len Julius 
Southern Region 

- Significant Sales for August 
Salesperson 
Fred Frye 
Steve Bostwick 
Mike Bazany 
John Harper 
B. Laughinghouse 
Duane Wolfe 
Andrew Waite 
Joe Metz 
Harry Halpin 
Fred Levine 
John Durden 
Bob O'Conner 
A , Herrera 
W , Woodfield 
Steve Bostwick 
Larry Malang 
Bob Jaffray 
Ji m McGill 
Phil Sciobona 
Cra ig Kent 
B, Laughinghouse 
J. Bainbridge 
George Rangitsch 
Es Crowley 
Jim McGill 
George Rangitsch 
Dan Morris 
Tom Schuler 
Bob Rail 
Gary Gist 
Buddy West 

ISV 
820,460 
745,565 
699,832 
572,234 
568,520 
419,535 
411,668 
389,952 
376,000 
349,759 
308,100 
307,200 

305,155 
281 ,555 
228,452 
211,789 
208,446 
184,013 
183,350 
176,405 
167,860 
160,800 
157,685 
150,161 
144,117 
142,293 
125,394 
121,863 
112,854 
108,565 
101,436 

Branch 
Tulsa 
Detroit 
Rochester 
NY -Financial 
Greensboro 
San Francisco 
Los Angeles 
Nashville 
Charleston 
San Francisco 
Charlotte 
NY -Commercial 
San Antonio 
Philadelphia 
Detroit 
New Jersey 
Detroit 
NY -Financial 
NY -Financial 
Colomb us 
Greensboro 
Jacksonville 
San Francisco 
Boston 
NY-Financial 
San Francisco 
Philadelphia 
Los Angeles 
Oakland 
Tampa 
New Orleans 

Ad Schedule 

Publication October November 

Business Week 27IEO 17 Fleming LDCS 
Wall Street Journal 9IEO 5IEO 

13 lEO 10 DATASHARE 6 
Com puterworld 27 OAT ASHARE 6 24 OAT ASHARE 6 
Communications News lEO Fleming LDCS 
Datamation 15 DATASHARE 6 
Modern Office Procedures Fleming LDCS 
The Office Fleming LDCS 

For illlemal lI.le (JII/.\' 

Revised 45 CPS 
Product 

Specification 

The product specification for the 45 
CPS printer (960119602) has been 
revised to describe the recent 
enhancements of the printer's firm­
ware. The new specification will be in 
stock November 1st, and may be 
ordered from Software Services (model 
code 60802, price $1 .00) . 

The firmware enhancements sim­
plify the use of special printer com­
mands by your customer's application 
programs. Consult Dataflash #230 and 
Techflash #105 for details . 

New Packaging for 
1800 IEOS Software 

A new packaging plan is now in 
effec t for the current release (1.2) of the 
IEOS 1800 software. The procedure for 
installing the "new" software package 
is now much easier. It is no longer 
necessary for you or your customers to 
copy or kill any of the system software 
files. The model numbers have not 
changed but the date on the In­
stallation Guide (Model Code 50515) 
and the diskettes (Model Code 9821, 
Media No . 20651) is now September. 

O,t, poin t, the "0 " logo, OATABUS, OAT ASHARE , 
OAT AFORM , and OAT APOl l are trademarks of Oatapoint 
Corporation, registered in the U.S. Pa tent O ff ice . ACD, AIM, 
ARC. Associa tive Index Method , EMS, INFOSWITCH , In­
tegrated Electronic Offi ce , lOCS, MUl TlUNK , SHARE, SMOR , 
and Out-Think a re trademarks of Datapoint Corpora tion. 

I) 
DATAPOINT 
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